AUSTRALIAN DENTAL ASSOCIATION QUEENSLAND
POSITION DESCRIPTION
Manager, Marketing and Communications
	Position title
	Manager, Marketing and Communications

	Reports to
	Chief Executive Officer

	Direct reports
	Marketing and Communications team

	Employment type
	Full-time, permanent

	Location
	ADAQ office, Bowen Hills, Brisbane

	Salary
	$130,000 – $140,000 + superannuation, commensurate with experience


About ADAQ
The Australian Dental Association Queensland (ADAQ) is the professional association representing the state’s dental profession. Our purpose is to champion Queensland dentists — advancing the profession through advocacy, education and community — with an ambition to be Queensland’s recognised voice for oral health and the professional home of choice for dentists.
ADAQ is in the first year of a five-year strategic plan (FY2026–2030), with a clear priority on rebuilding member value, growing membership, and strengthening the organisation’s financial sustainability. Marketing and communications has been identified as a critical enabler of this plan, and this is a newly created, standalone leadership role — established through a restructure of the former Marketing, Membership and Engagement portfolio.
Position Purpose
The Manager, Marketing and Communications leads ADAQ’s marketing, brand and communications function. The role is responsible for growing and retaining membership through targeted marketing, strengthening ADAQ’s brand and content across all channels, building new industry partnership and sponsorship revenue, and ensuring members clearly see and understand the value ADAQ delivers.
This is a hands-on leadership role suited to someone who can set direction and also help deliver it, working closely with the CEO, the leadership team and a small marketing and communications team.
Key Responsibilities
Strategic leadership
1. Develop and lead ADAQ’s marketing and communications strategy, aligned to the FY2026–2030 Strategic Plan and annual Operational Plan.
1. Build and lead a high-performing marketing and communications team.
1. Establish a consistent brand, tone of voice and content standard across all member and public-facing channels.
Membership growth and engagement
1. Lead marketing that converts prospective and early-career members, deepens engagement with existing members, and re-engages lapsed members.
1. Own delivery of a persona-based join and onboarding experience for new members.
1. Develop a member engagement scoring model and a structured lapsed-member reactivation program.
Brand, content and channels
1. Lead content strategy across email/EDM, social media and the website, with a focus on member stories, advocacy outcomes and tangible value.
1. Oversee ADAQ’s social media presence (LinkedIn, Instagram, Facebook), improving consistency and performance.
1. Support delivery of a refreshed brand identity and a consistent event and communications toolkit.
Partnerships and sponsorship
1. Develop and lead a sponsorship and partnership strategy to grow non-membership revenue.
1. Build and manage a stakeholder and sponsor engagement plan, converting relationships into partnership revenue.
Education and CPD marketing
1. Partner with ADAQ’s Education team to increase the visibility of CPD and training offerings, including search visibility, social content and member testimonials.
Public relations and advocacy communications
1. Support ADAQ’s media and public relations activity, including key message development and profile-raising for ADAQ’s leadership.
1. Communicate ADAQ’s advocacy work and outcomes clearly and consistently to members.
Team and operational leadership
1. Lead, coach and develop the marketing and communications team.
1. Manage the marketing budget and reporting, and apply ADAQ’s project management framework to all initiatives.
Selection Criteria
Essential
1. Substantial experience in a senior marketing and communications role, ideally within a membership organisation, association or not-for-profit.
1. A track record of membership or customer growth, retention and engagement marketing.
1. Strong content, brand and digital marketing capability across email, social and web channels.
1. Experience developing and growing sponsorship or partnership revenue.
1. Proven ability to lead, coach and develop a team.
1. Excellent stakeholder management skills, with the ability to work collaboratively across a small organisation and with the CEO and Board.
1. Sound project management discipline and comfort working with data and reporting.
Desirable
1. Experience in the health, professional or membership-based sector.
1. Experience leading marketing and communications through organisational change.
1. An understanding of the Queensland dental or broader health professional landscape.
Personal attributes
1. Collaborative and relationship-focused, with a genuinely affiliative style.
1. A strategic thinker with a strong bias for practical delivery.
1. A confident, clear communicator across all levels of the organisation.
1. Resilient, adaptable and comfortable working in a period of change.
Employment Conditions
1. Salary: $130,000 – $140,000 + superannuation, commensurate with experience.
1. Employment type: Full-time, permanent.
1. Location: ADAQ office, Bowen Hills, Brisbane.
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