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POSITION DECRIPTION:    MARKETING MANAGER

	Employment Type 
	Permanent Full-Time 

	Location 
	Ashgrove 

	Reports To 
	Head of Philanthropy and Engagement

	Direct Reports 
	Marketing Specialist

	Internal Relationships 
	Member of the Philanthropy and Engagement team
Collaborates with all managers, and employees to facilitate effective delivery of marketing and communications. 

	External Relationships 
	Suppliers, partners. 


__________________________________________________________________________________

Position Scope
The Marketing Manager plays a pivotal role in elevating Hear and Say’s brand, visibility, and engagement across Queensland and beyond. As a key member of the Philanthropy and Engagement team, the Marketing Manager leads the development and delivery of integrated marketing and communications strategies that support fundraising, stakeholder engagement, service awareness, and organisational growth.

Working closely with the Head of Philanthropy and Engagement, this role ensures that marketing activity is strategic, data‑informed, audience‑centred, and aligned with the organisation’s mission and values.  The Marketing Manager also provides leadership to the Marketing Specialist, fostering a high‑performing, creative, and collaborative marketing function.

Key Responsibilities 
Strategic Marketing and Communications
· Develop and implement a comprehensive marketing and communications strategy aligned with organisational goals and the Philanthropy and Engagement strategy.
· Strengthen brand positioning and ensure consistent messaging across all channels and touchpoints.
· Lead the planning and execution of integrated campaigns that support fundraising, service promotion, advocacy, and community engagement.
· Oversee the organisation’s digital presence, including website, social media, email marketing, SEO/SEM, and analytics.
· Manage the annual content strategy and guide the creation of compelling, audience‑focused content (stories, blogs, videos, collateral, social content, annual report).
· Monitor market trends, audience insights, and competitor activity to inform strategic decision‑making.
· Ensure all marketing activity reflects best practice, accessibility standards, and brand guidelines.
Stakeholder and Partnership Engagement
· Collaborate closely with the Philanthropy and Engagement team to support donor acquisition, retention, and stewardship.
· Develop marketing assets and campaigns that enhance corporate partnerships, community fundraising, major gifts, and bequest engagement.
· Build strong internal relationships to ensure marketing support is well‑integrated across programs, services, and organisational initiatives.
· Represent the organisation professionally with external stakeholders, partners, suppliers, and media.
· Build a clear, compelling, concise partnership proposal with the Partnerships & Grants Specialist

Team Leadership and Development
· Lead, coach, and develop the Marketing Specialist to ensure high performance, creativity, and continuous improvement.
· Foster a collaborative, supportive, and innovative team culture.
· Oversee workflow, prioritisation, and resource allocation within the marketing function.

Brand, Media and Public Relations
· Manage media relations, including proactive media opportunities, reactive enquiries, and the development of media materials.
· Protect and enhance the organisation’s reputation through consistent, strategic communication.
· Oversee brand governance, ensuring all materials meet quality, accuracy, and brand standards.
· Support the Head of Philanthropy and Engagement with crisis communication planning and response as required.

Budgeting, Reporting and Performance
· Manage the marketing budget, ensuring effective allocation of resources and strong return on investment.
· Track, analyse, and report on marketing performance, providing insights and recommendations to the Head of Philanthropy and Engagement.
· Contribute to organisational planning, forecasting, and strategic reporting.

Our Values
Model and uphold Hear and Say’s values through consistent behaviour, decision-making and leadership:
· Communicate with respect
· Connect as one team
· Achieve excellence
Key Performance Indicators
Agree reasonable, measurable and specific KPIs with the Head of Philanthropy and Engagement, such as:
· Deliver the annual marketing and communications plan by agreed deadlines (e.g., 100% of planned campaigns executed).
· Achieve year‑on‑year growth in key engagement metrics (e.g., +15% social engagement, +10% website sessions, +20% email open rates).
· Increase brand awareness or reach across Queensland by a defined percentage (based on surveys, impressions, media reach, unprompted recognition >x%).
· Grow digital audiences (e.g., +10% social followers, +15% email subscribers).
· Conduct performance reviews, development plans, and regular check‑ins with the Marketing Specialist on schedule.
· Provide monthly marketing performance reports to the Head of Philanthropy and Engagement on time and with actionable insights.

Requirements for the position
· Tertiary qualifications in marketing, communications, public relations or related discipline.
· Demonstrated experience in a marketing leadership role, ideally within the not‑for‑profit, health, education, or community sector.
· Proven experience developing and delivering integrated marketing and communications strategies.
· Strong digital marketing capability, including analytics, content strategy, and campaign management.
· Experience leading and developing staff.
· Experience supporting fundraising, philanthropy, or stakeholder engagement (highly desirable).
· Exceptional written and verbal communication skills.
· Strong project management and organisational skills.
· Creative thinker with a strategic mindset and strong attention to detail.
· Ability to build strong relationships internally and externally.
· Data‑driven approach with the ability to interpret insights and adjust strategies.
· Eligibility to clear probity checks, including Yellow Card, Blue Card, and criminal history screening.

Acknowledgement
I have reviewed the position description and understand that this provides an outline of the scope of my role and responsibilities, and that this may change over time. 
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